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Abstract

Background & Aims: In recent years, the cosmetic and health industry has faced
fundamental changes due to extensive changes in tastes, technologies, and market
needs. Increasing awareness and sensitivity of consumers towards various issues
such as product ingredients, side effects, and authenticity of brands has caused
today's customers to pay more attention to the quality, transparency, and reliability
of the products they use. On the other hand, digital developments and the emergence
of new marketing and sales platforms have fueled this trend and created fundamental
changes in communicating with customers and interacting with them. In the current
competitive environment and with rapid changes in consumer needs, how can the
brand position be improved, interaction with customers increased, and satisfaction
and loyalty increased by developing an effective and efficient quality marketing
model? Therefore, the purpose of this study was to formulate a qualitative marketing
model in the development of the exchange of sanitary-health and cosmetic
equipment.

Methods: The statistical population of this qualitative study included all researchers
and university professors specializing in marketing and some marketing activists in
the sale of cosmetic and health equipment, such as managers of the purchase and sale
of cosmetic and health equipment. The size of the statistical sample (participants in
the research) in the qualitative part was 20 until reaching theoretical saturation
through semi-structured Delphi interviews. To analyze the data, it was done using
the open, central, and selective coding method by selecting the main categories of
the research based on the following pattern until reaching theoretical saturation. The
tool for collecting research data in the qualitative part, using semi-structured
questions including researcher-made coding sheets for open, central, and selective
(optional) coding with the help of qualitative analysis software (MAXQDA) and
semi-structured and in-depth interviews with researchers and university professors
specializing in the field Management and marketing and some managers were buying
and selling cosmetics and health equipment. In order to analyze the data, the open,
central, and selective coding method was used to select the main categories of the
research according to the following pattern until reaching theoretical saturation, that
is, in the first qualitative part, using the open, central and selective coding method,
selecting the main research categories using the Delphi method until reaching to
theoretical saturation with the help of qualitative statistical software (MAXQDA),
coding of interviews based on open coding or primary coding in the first stage, in the
second stage, major categories were categorized based on the content conceptually
and abstractly under the title of axial coding, and in the third stage Selective coding
was done, which compared each central category with other categories and finally
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presented the model based on the systematic model or Strauss and Corbin casting
mold.

Results: The results showed that the categories were identified in the form of 26
category codes and 95 items, and the heart of the 6 structures of the paradigm model
as the central phenomenon (3 categories and 13 concepts), causal conditions (4
categories, 15 items), Background conditions (7 categories, 25 items), intervening or
mediating conditions (5 categories, 15 items), strategies (3 categories, 12 items) and
consequences (4 categories, 15 items) were included.

Conclusion: In general, it can be stated that in the competitive health-cosmetics
market, designing a quality marketing model that pays attention to various factors
such as information transparency, personalization of communication, and social
responsibility can help brands succeed in attracting and retaining customers. It helps
a lot. Brands that create a personalized experience and clear and authentic
communication with a proper understanding of customer needs and preferences can
gain customers' trust and loyalty. This model allows brands to communicate with
customers effectively and efficiently by using new digital marketing tools, such as
influencer marketing, online interactions, and targeted advertising, and by
responding to society's expectations, have a positive impact on customers' views and
experience. let them In general, the quality model of marketing in health and
cosmetics enables brands to respond to the changing needs of the market by
identifying and applying key dimensions, strengthening their position, and increasing
market share by creating a positive and value-added experience. Improve yourself
sustainably. Adopting environmentally friendly approaches in the production
process, packaging, and advertising, in addition to reducing customer concerns,
contributes to a positive brand reputation and strengthens the brand's social values.
The use of new advertising and interactive marketing methods is another factor.
Taking advantage of interactive marketing techniques such as collaboration with
influencers, holding live events and using online surveys, helps to create deeper
connections with customers and increase their willingness to buy. Such methods not
only lead to increased brand awareness but also create an attractive and different
customer experience that can have a positive impact on purchasing decisions.
Overall, the study of these factors shows that to be successful in marketing cosmetics,
brands need to create a combination of transparency, personalized interaction, social
responsibility, and the use of new advertising methods. This qualitative marketing
model, focusing on the mentioned factors, allows businesses to achieve a superior
position in the market and increase customer satisfaction by creating trust, loyalty,
and meaningful communication.
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