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Abstract

Background & Aims: Social networks have become a powerful force in shaping aspects of
business. Because they have strengthened word-of-mouth marketing and quickly gaining
importance in customers' purchasing decisions. With its wide and global influence, social
networks have become one of the most important communication and advertising tools and
are increasingly used by businesses to interact with audiences and promote products. In the
field of medicine and health, this effect is particularly prominent as consumers increasingly
use social networks to obtain information about health issues, medical products and services,
and to receive advice. Platforms like Instagram, Facebook, LinkedIn, and Twitter give
entrepreneurs and businesses in this field an opportunity to reach their audience in a cost-
effective and targeted way. Therefore, the current research was conducted with the aim of
providing a model of the influence of social network marketing on entrepreneurial
opportunities in the field of medical and health products.

Methods: The research method was a mixed exploratory (qualitative-quantitative) research
design. The statistical population of the research in the qualitative part included the elites and
faculty members of the field of entrepreneurship management in the field of policy making in
order to reach a consensus in the Delphi method. In the quantitative part, the sample size was
determined to be 151 using Cochran's formula, the method of collecting information was the
library method, and the measuring tool in the qualitative part was a semi-structured interview,
and in the quantitative part, it included a researcher-made questionnaire, whose questions It
was taken from the data obtained from the interview. In order to collect research data, a part
of the work has been done theoretically, in this part, books, articles, treatises and researches
and computer search have been used to find articles and treatises from abroad. Also, the field
method has been used in this method to obtain information and data in two quantitative and
qualitative stages. In the qualitative phase, according to the stages of conducting the research,
the most suitable method for gathering the required information was interviewing experts (17
elites and faculty members of the field of entrepreneurship management in the field of policy
making). In the quantitative stage (questionnaire), according to the objectives of the research
and its nature, the most suitable method to collect the required information, to determine the
final model of the research, was to use the completion of questionnaires among the selected
samples from among the members of the target community. The description of reaching the
final model was as follows: after selecting the primary dimensions in the initial proposed
model with metacombination method, according to the mentioned valid research, a semi-
structured questionnaire was designed to apply the opinion of experts. This questionnaire
included selected dimensions based on previous research.

Results: The findings showed that 75% of entrepreneurial opportunities in internet businesses
are related to the dimensions and marketing components of entrepreneurial social networks,
which have seven dimensions: 1. Effectiveness, 2. Trust, 3. it depends on accessibility, 4. price,
5. product, 6. variety, 7. promotion. The GFI criterion, which indicates a measure of the
relative amount of variances and covariances explained by the model, is above 0.9 for these
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models. The value of the second root of the mean square of the residuals, i.e. the difference
between the matrix elements observed in the sample group and the elements of the estimated
or predicted matrices in this research, shows the appropriate explanation of the covariances.
The values of Softened Fit Index (NFI), Non-Softened Fit Index (NNFI), Incremental Fit Index
(IF1) and Comparative Fit Index (CFI) also indicate a very good fit of the designed model
compared to other possible models. The very powerful index of the second root of the
estimation of the variance of the RMSEA approximation error for the path model is below
0.08, which is an acceptable value. The goodness-of-fit indices of the factor validation model
based on the main model are shown in Table 2.

Conclusion: The results showed that social media marketing can be effective on
entrepreneurial opportunities in the field of medical and health products; therefore, it is
important to pay attention to the marketing of social networks in order to increase
entrepreneurial opportunities in the field of medical and health products. Social media
marketing in the field of medical and health products has created a unique opportunity for
entrepreneurs, as these spaces not only enable a wide audience reach, but also provide a
platform to establish deeper and faster connections with customers. This direct communication
not only leads to greater awareness of customer needs and wants, but also allows entrepreneurs
to quickly respond to feedback and optimize their products or services more quickly. On the
other hand, using social networks for advertising, unlike traditional methods, is associated with
lower costs and allows entrepreneurs to launch effective advertising campaigns even with
small budgets. This issue is especially important for start-ups and new businesses in the field
of medical and health products. They can gain the trust and attention of the audience by
producing attractive and educational content that provides users with useful information about
the products and their benefits. Also, one of the prominent features of social networks is the
ability of targeted advertising. Entrepreneurs can tailor their ads based on audience
demographics (such as age, gender, geographic location), interests, and online behaviors. This
precision in ad targeting ensures that products reach the people who need or are most interested
in them, which has a direct impact on increasing customer conversion rates and the
effectiveness of marketing campaigns. In addition, social networks allow entrepreneurs to
quickly introduce their new and innovative products. In the field of medical and health
products, innovation is very important and entrepreneurs can use social networks to promote
these innovations.
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