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Abstract

. . . . . Keywords
Background & Aims: World population growth and increasing expectations for effective y

treatments and a generally better quality of life are putting increasing pressure on Virtual space,
healthcare Therefore, health care is still one of the most important social and economic

. . . . Health Industry,
challenges worldwide and requires new and more advanced solutions from science and
technology (1, 2). In response to such needs, since the early 1990s, information and Fitness
communication technologies (ICT) have had a positive impact on the accessibility,
efficiency, and quality of almost every health care-related process (3). Hence, the term
eHealth, which refers to the application of information and communication technology in
health care, has come into common use. Indeed, eHealth has attracted a great deal of
public and private interest and has fueled unprecedented levels of investment in both
research efforts and funding (4). On the other hand, health continuity includes the areas
of disease prevention, diagnosis and management. Over the past decade, a rapidly
growing group of more than 1,200 companies focused exclusively on digital health have
received $33 billion in investment. These companies provide products and services with
regard to every aspect of the health chain. For example, their digital health products and
services promise scale, efficiency, accessibility, convenience, and greater patient Received: 03/09/2022
engagement (5). Which can indicate the importance of business related to the health .
inc%us%ry in di(ff)erent sections of the society. Iéupport services add value to a business's Published: 05/11/2022
core services, provide points of differentiation, and create a competitive advantage over
competitors. Fitness clubs offer a number of support services, including opportunities to
participate in exercise. Fitness tests are a common support service (11). On the other hand,
some of the clients of medical clinics need sports and physical fitness services. For
example, heart patients who need rehabilitation; Obese people who are looking for
fitness; Patients with metabolic disorders such as type 2 and type 1 diabetes or people
with alcoholic fatty liver who are clients of health clinics or fitness clubs, which can
indicate the importance of planning and strategizing to provide services related to the
health industry and market. Work in this field.According to the mentioned contents, the
aim of the present research was to design a model for the implementation of business
strategies for marketing health-related products in social networks.
Methods: The present research was conducted with the approach of exploratory design
of tool development, based on this plan, first the qualitative aspect of the research was
conducted using the data theory analysis method based on Glazer's approach (1978) and
then the research was conducted quantitatively and finally the qualitative and quantitative
results were interpreted. It happened at the same time. In fact, in this project, first, based
on qualitative studies, the structures or components of the desired theory were described
and analyzed. In this way, the framework and factors of those structures and components
are extracted and indexes are developed for it, and finally, using quantitative data, the
credibility and evaluation of the constructed theory is investigated (Hakimzadeh and
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Abdulmaleki, 89). This plan can be seen below. The statistical population was used in the
quantitative stage in the discussion of the screening of criteria from the point of view of
20 experts. It should be noted that considering that the criteria of the screening
questionnaire should be set in such a way that the experts participate in the research;
Therefore, qualitative experts were used in this research. In the criteria validation section,
which was used with the confirmatory factor analysis approach, the statistical population
was made up of all stakeholders and stakeholders and various experts in the discussion of
sports business (N=2874). In order to estimate the sample size from SP sample size
determination software. S. S sample power was used, taking into account the maximum
independent variable influencing the dependent variables involved in the regression
models of the research and the error percentage of 0.05, the power is higher than 0.85 and
the effect size is 0.05, the sample size is 370. People were estimated. First, Delphi
questionnaire was used to screen the identified criteria from the qualitative part of the
research. And in the second stage, a questionnaire was used to measure the factorial
validity of the identified criteria in the form of the desired constructs. The scoring basis
for screening questionnaire criteria was based on a five-point Likert scale and the range
of scores was from very low to very high. Delphi analysis method was used in the
quantitative part. Confirmatory factor analysis and structural equation model were used
to check the questionnaire. Coding of the qualitative part was done manually. In order to
perform calculations in this chapter of the research, Excel version 10, SPSS software
version 25, Amos software version 23 and SmartPLS version 2,3 were used.

Results: The results showed that innovation strategy has a positive and significant effect
on product strategy (a = 0.144, P = 0.001). Promotion strategy has a positive and
significant effect on product strategy (a = 0.065, P = 0.001). Service strategy has a
positive and significant effect on product strategy (o = 0.239, P =0.001). Pricing strategy
has a positive and significant effect on product strategy (o = 0.471, P = 0.001). Expert
manpower strategy has a positive and significant effect on development strategy (o =
0.638, P =0.001). Customer relationship strategy has a significant and negative effect on
product strategy (o = -0.141, P = 0.001). Infrastructure strategy has a positive and
significant effect on product strategy (oo = 0.092, P = 0.001). Product strategy has a
positive and significant effect on expert human resources strategy (o= 0.461, P=0.001).
It was also found that the innovation strategy indirectly has a positive and significant
effect on the development strategy (o = 0.042, P = 0.001). Finally, it was found that the
infrastructure strategy indirectly has a positive and significant effect on the development
strategy (o= 0.027, P =0.001).

Conclusion: According to the results of this research, it can be said that the business of
marketing sports products related to health as a part of the health industry in social
networks should be done by making timely decisions and with sufficient knowledge of
consumers and market needs. By offering a good product, at a reasonable price, using
optimal distribution methods, using informative advertisements using a process defined
by efficient and responsible human resources in a suitable place (one of the most popular
social networks). The customer's destiny is to increase their market share and keep their
customers with creativity, initiative, flexibility and adapting resources to the needs and
demands of customers in addition to increasing their market share.

Conflicts of interest: None
Funding: None

Cite this article as:
Izadkhah S, Ashraf Ganjuii F, Haji Anzahai Z. The Role of Virtual Space and Social Networks in Health and
Fitness Industry. Razi J] Med Sci. 2022;29(8):137-145.

*This work is published under CC BY-NC-SA 3.0 licence.

Y4

VEY OLT A o ke (Y4 0,95 5l) uS.l.i’.lH ogle alan http://rjms.iums.ac.ir




OBl S ol L3, &y co s 1) 0B, oo
oz 5l lex Sloas golawy plasl cwlis sl
G 5 idd g0 &l B39 50 &S0 gl o B
W ml) (Rlex g SG il el la
S o SlS e 5l (casu Bk 51AT)
3 Slomazr (Solal b las e 9 (559 Sless & 5L
w5yl Sleisl 4y jls as L8 o les Jlse gl asle
e 10 L5 s 4 o5 gl 313
€95 Y g ol wiile  Sdglie OS] 4 Mo
Ozl jlas (IS opz an s 4 Siw ol 8L )
5l o eied o ol L L ool (sl Sls
5 Sy dol p Cuanlonnas i wily oaS

2 ﬁ‘.)..:‘ —

5 Sdbo S b Lad po Sless il sl 3k s
5 sloizl glaails ) joels ol aeey (ol o 5 5k
ey ) shsle—ia (Jlwmms slag,sld
posiily 39 8lg, Coel jl ce w4 a5 placs 0
&, Slaal gl clax! slaal ., (Platforms)
laslw, (V) cwl ool usd aisS co Co—o
Baa 5k ey sl oo LIL IR ele!
059,00 (V) 28,5 oauol |, o] el ()lg5 o g o]
Bl slp 398k 5 658 Sl )1l (Lol slaaile
loails 5,0l s o Lo loelSus g aylie
SlalST (S pra—al ;o (oot i sloiz]
O0) aiyls 0gz Ylaor dla_ulgds EaS B, as
ol yoss b o Lealul clozx! slaasl o,
sleasl 5l slac gazme a5 il po oy bLI)
wlw 05 59, &5 Sl Sl 2 e g3 )8
aialss slyioma Jol 5 315 55l o)) 4 5 o
celainl B, Lol &g ol plis amo s |
el 32, 51 01,00 b sy 51y 8 s 59,5 022
O F) Canl ouds iy i i il @
sl ) i 50 S0 b i g Cwdle Caid
s plol sl sl aiilys o sloais! Gloail
e =8y GFli—l o eizren g Bl an il
3095 sla s sl ol it S50 g 2 e
ey Rl b (V) oS ay,w cloa gloail )
» bzl glbals ) 58 o ) p & (Sl Dliios
M Gyl s b ilas sy iid g Ceodls St
Jily o)L )0 5290 Slalllae plate () (612

V¥

OhKen g olgs 5] LSl

oo
HLaS i (S5 Lok S ek g i5e lagle o
..L.S‘;o o)lj ‘5,_,.»‘.\{,: ‘_SLD WS‘JA 5 ‘) Lg‘o.\;.g.‘}.é
e S S plares il sle cdlye cnl pli
Ok el 3 soladdly slexl o A 5
grle 5l 65 ad,iey 5 waxr o S ol 5 ol
Sleglasls Gz @ gl o (V) adb (o0 6 55l8
56 Ol ) g Sledbl slacs,5ld A9+ ans L4l
T 52 Lyl St 5 (LS (o imsd (o
9k (V) el adls sblogy a8l w b bad e
e (sl sl Bl ye jo Slbly | g Dledbl
)|)§ oslazw! S,y90 alisee C;L:bui;.éq Iy o)lo &l edes
Toh—w 5 00,5 Gl 353 4 1) obj (og—as
S D Ll 5l e |y o laSasle s 3l slasl_w o
el ools il Jbo el L 5l oo o Slisdos
()

GRS (6 Sty S 09> Cedls pols (81
w5 Jsb 5 3,5 o o |y Slas o e s
ool S S8 BV 5l Sl (o880
30 s oyl 58 el Jlooms Cwdle (5 5Laxdl
6,108 lo o Yo 5Ll YV o i, J
Iy, Sloas g ¥ game b o8 ,0 ol &l es S il o
A2 oo )l el 0yumey jl A o 4 Azl
J)l_....o 9 t5">‘) ‘H).._ua ‘G,l)lf ‘wl.._a.a q.\.:j.a
o lid wlgh so aS () w2o o) Hlaw i
D5b axols calises
L_Jys_»am “53‘.@)0 J;ij cLﬂbs)‘b J.ALM: UYS_MA
b by 8 sle)ltl cow g la l58l 0 5 dlage
Ded oo ol |, e

5w S SO e Tobas o)l Sl oleas
gy oo Sl plas bl was oo il 8



i 5 bl i 3 elaza] (cla i g (s jlone (5L i

(Instrument development exploratory design)
S dciz ol 7 b el el asT ol plol
oleis ool &y jlai Lol gy 5l eolai Wl b iogh
o § plsl (VAYA) (Glaser) 505 0,564, 0,5,
TS e Coleg 5o g 0 plnil (o O g g
Ol 5o &ly 50 28,5 Sygo lojed oS 5 RS
ailse b ol &S Sl ulo! sl 2 )b
25 1B Gl 5 i 0550 Sl 9550 4 Sl
Wwadlge 5 bosl—w ol else 5 oozl 45 438 o
Coles 40 g o (e ol Gl slbasls 5 7l 5u!
bl g slael w4 o5 slaosls leslaiwl b
B s Ohgas ok cpl ol pladl oals asle oy s
) JS5) ool oanline
6L # oy p0 (o5 dzpe o 55l ] dnslx
pY ol eolasl Hhlicels 5l e Ve las 5l e\l
dobii e aSnl 4 az g b cul SO 4
Olicelo a5 08 5 o Wb s920 4 s S b2
Shamegn crl ) Galpliy aasS &8 8 fagl 5o
OB 50 .030,8 coliiwl oS Cweud hlic ol
PR shele Jolod 0509, b a5 b jlere (b el
Olasy6d g i sd ads 1) g bl ansl> ot oolisw]
2509 )8 9 e S o iz Llaice Lo 4
gl px> 3,9l jekate 40 . (M=YAYY) wisls LS5
deoo ol ol (2 ol Bges 2 s 138l 5
Shaioe b s )3 oolaxw | (SPSS Sample Power) 5l
Slo it 551 B s it Sl cyols 13

Coio 2b,liL Oldlas o> o S s>
0dl 7rlae sloim! laailw, jo s g Cwodlw
30 diwilel A8l A g (sl gl 0 il Coo

anls ) 093 pls (Lbbre bz by sl
Sl ora bl j5aS po aSulvg2s L.V Y) wil,
@ 2397 Ol oo Celled J s asel (5 i
@ e Coles o aily s S isu ol sl Sleas
SR g 950 S 59D (o dnalar Cdl 5|
Lazg b gilre glad ol > o culad §
i) sl sl amo e rimren g paes (o
Sl Gl oy 4 P b @ &S i
yol> Budd O jg 0 oaipd Ll a5 ald cél bl
o> b Bus oo aidS s 45 axgi b

Y gazo 40 Gcl.o.o-‘ e Al g g5l slad s

O 9

iaf el oaly Mk el

o ol o i

N5 dnasgs Bl b Y IS5

VEO OLT A oyl Y4 o5 15jl) 1oSalsja ogle alan

AR

http://rjms.iums.ac.ir




sl
b oS 4y a8 gl al e (guiaaS & sla—ul
4.._‘3; rﬁL?u‘ LgLQ:L«.}LAA LSH'))L’ d")‘b )‘ ! ds).su:
03,5 bl b b adsl a5 -8 plicela b
9 PR 9 0R N ymanie S (S p S e
Godxo ddgl peplan b oS g ol (gainaS ools
GouaS b L ools (guisas pgo al> 1o i aislo
D90 ST (5 970
() Glapb b (5y990005 3 ous ol slaalgan
(¥ sy b BL3 1 o35l il (V655158 (o381 i
(V pa—asin gl 55,05 5]yl (7 «Dloss>
Llg, 5la Jla & 6,l08 oS 1Al > cpl o
@ 657 SHNSAS Joe ;5 09250 sladlshe (rolend
@ slodgio Julow a4 ax g LIV gl ooy 5,5

5 yoie il 5 eleB atyl8 g oael o
5 A cole (el axlas il a0 5l alss e
soaliie ¥ S8 0 a5 jeluilen o3y ool plox
L3k B 5 S lags Tl oo 0550
Clab o e b g 0,9 SYgame
A o5 JSB (o sleiz|
5 Cae 1 5 )sls 3Tl a5 ols s gl
= oo

($fobine 5 Cote il el 5 g3 (sl Sl P

OhKen g olgs 5] LSl

So yS 5 MR (Seew )S 5 Sl de )o 550 Al
O RN P VAT I o ER P R AR IS
20,5 3,590 A YV e slaad diges oz

onow Jleads glelis b las o XU, (ol lacl
5o g o oolaiwl  alo deli iy 3l iogh &S
Slo nn Slele Lol o ol o3 al >
dolidw 5l a5 0590 slaojle LB jo ouls olulis
G sl (200,03 Gline 0T eolin
5 b bl Glasl i sla e
Bg 0l LS U oS LB sl Ol asels g 0 & S

58 9 b osliiul (s Jolos by, 5l (o085 A5 o
o 5 &l o g0 0 eols dow 5 a0 ol
slosls oy el 4 by e aS Jol Coaud o
LSz Gl it s ol sl gt
@ by slaloges 5 Slolp Jglaz jleslaiull
e lol yo 5 @ Ll iegh il | 4 gai 5l a o9
Ot Jleslaiul b heghy (J—ol sl i
5 SHSTy 635 0 Gl hee 5 Lol slo el
Slr pgs Cond y0 ilonsd S g ()95 S5
e 5 ol hele Julow 5l sty (o)
Sl S8 a5 oY 0l eolai il (g, Y oles
plwsl (G Ojg—o 4 S 5 sla s IS S
s 3 b ol 53 Slialina ol poliie o 235
YO 5K (Excel) J—uST 158l o 5 Ve 5 ) K55
S58le 5 YY 5 K5 ((SPSS) ul il (o ol )8l 5
ol e e —u I VY 5SS g (AmOS) ywge!
0,5 oolaw! (Smart PLS)

s g3l

oraia Sl 5 gl

http://rjms.iums.ac.ir

asls g3 & il 5L ) g5l
/ lads o5l
O pazea o5l 2l
(\ § Pt il ol
calap 5yt &b s mar gFI

\EA

eleinl saSis )5 oM Cato bl ) g e slags Pl el Jao =Y S

VO LT A oyl Y o)5s 15jl) igSaisjs pgle alan



i 5 bl i 3 elaza] (cla i g (s jlone (5L i

S,y90 C;Yj..am (_g).;‘).,......»l @A 9 (_g)‘.:\fu.o.._é" Lg)J)...M;‘
ozl Blgise o)lse (ol 4 azgi b 0 S )3 azr g
9 w)l.w Caeouo LS’L’)‘)L’ )159 WS 6‘)‘.’ ]) ‘52.,.’;’45)
Sl 55 505 elatr] SloaSid 0 itz
)5 g S o See 6550 LR Ob L
30 eiid g oD S i W5l D
By o 10 095 CoxBge 4 WilgT o aBL alils
GlaSil o yidu ol ol e a5 el p3Y s
slag3il il 4 055 5 Sloe dagi e eloiz|
I ls Ol oo il ai_3ls (glogsg axg5 b )l50
Yga e b,k S g can S a5 05 s 45530
Ll sleizl a0 jud g cood—w
J S5 el sl 5 ollie 4 5,5 pe—a
4o, b oS 1L slajls g (oSS, as
‘_S‘J.Af )lS a s;.A_M:L'.A MJ[J “_JP L;9_MA
oS o5 uLu.Lu )‘ oolarw | &29 u5ﬂa,c L5L°ui’5)
Sl (:\Ll.o Al g9 00l iy p25 Lsd.uTJS 3leslatwl b
)‘ t;") g‘a_....:l.i..o ‘5’&.@ ) wjj.i_m.n l.: 9 MT)lS
e (S y 0 Lgd..o.‘s‘) (u.bl.?ua 2 scLo.o‘ LgLQd‘i..w.
LSS e B L g eols molidl ) ses L
Slaiuly> 5 bosls b mlie Gkl 5 63 Sl
hogs byt o b pee (220l 2 ogdle byt
oo (b 53 me S slas Tl 5 So

Celo db)\)b )lf 9 W‘-S 6[.@(5}3‘):\-‘4)‘ Lg)‘L.q ooL:.&
Sl elaixl glaas & o uiitd g Cdlw
Wi Glojle g 2b,150 Glas Bl w5l g jlons
355 a5 5 5 Ly Slzrge il oo ] wrge @ (lesls
Sy g e ol B89 bbb 355 ool)8 1,
o pdw 0> 50 (polis Slewead 5 Jga e Conle
a5 C8,8 ol a5 gl o0 (VYY) Sl Jg—azns
slea_ulgz> g lajls asol gl sloim! slaas 5
CotS 5 €005 b ailles oo aiiS Lol 1) 05 oL i

VEO OLT A oyl Y4 o5 15jl) 1oSalsja ogle alan

Vey

.o)lo (P= ‘/"\ ‘a:°/~?a) u‘}!}aam ‘_g).:‘)...m‘).:

S5l (5 loline g i ST Sloas (5510l
Gl oo P =</ e ) w=2/YVA) &Yy _axe
SEli—l g gleliae g e JI g A S o3
Sl ol P = e/ o) @ =/FY)) Vg axe
astie (Sl (5955
Vo = IPYA) an g (o3

2 &bl g Zuie il
Sl P =)o
Sz 5o bl S gt b bl T g5l
0 ==—NF)) Vgaze g5l p(ain) wsSa
g e plaslw py sl —wl oo P=/v-)
oo =/ AY) SYga > 635‘)3"*“)-.’&)“5L‘-’*°
& olias 5 e Yl WY gaze gl wl ol (P =
ooV 0= /FY) jaasie Sluil g, s5lnl
S35l EFlii | &5 ub akis aimen 3o (P =

Sl g 6 lolias g S Jl e e Ojg0 @

Colgs oo @P=c/oe)w=/FV) ax —ug

ol Oygo & Sl ) Pl aS W F asie

d—wgi 51wl (5 loline g Cude Sl i e
Sl P =cfeeV =1/ YY)

syl a5 sls Lis b lES 51 ol gl

3 oiied g Cedl Cmio DI BT g S
2,0 18 ilide Jelge slie p (sloiz] slaaS
elolid i pody Lelse ol il penilSe a8 o 13
Sl g oty sl Glgs e Wgd ools pan i
g Cd oo blL S g e ST ol |
Low! S8 ap¥ og sclan! gloasis jo s
aallas Yol ol gy (ogas )0 Sl & ax g
el 03,55 2Bl o Bize b oot plil gy e
S s & gladlghe ogas )5 Jlogh nl o ulple
@l @4y b ol sl con (IS O 50 4 0ol
Szl 5 g 5l aSl (sl cbS e e o] s day
5yl (V 65158 3Tl (O il 955 o0l 3
SFLl (Fecbo 5 G5l l (7 s ie b bLS)
S5 SFl ol F Dloss 5l (O g
(A ks 5 oy sFl—l (Y a

aso gl

http://rjms.iums.ac.ir




Olaiadddle g ol 3l g 05" S, oMbl Gl oo g5
SoaS—t )5 ()5 DY game (05,8 51 (35 )
.o; ol51 GCLQ..:-‘

owid g G Crio &S > 005 |y
Lo Beiod ;0 9 0Bl (o0 (Foliie Slotonp; sl
Dy pol> i gl Codgase

S A5 IS g o0yl oS gl 4 ez b

GladSed )5 uiid g Sadle Caie L)L S
cEl G b pllin 4 (6 S eee—al b b el
L oS 006 Ll slasls 5 (a8 —an 5l S
S5 B aicnlo CaB b iogs Jeame as e
00isS 5T Sligks 5l ooliies | ey 58 wslla (sl g,
Sl golie Al g9 00l iy a5 (g0is] )8 5l oolaw | b
55 i e o Cadsi b g ae S
e Sk g4l (cble p eloial slaasis
LSS e B L ogoeols molidl ) ses L
Sloaiwly> 5 b3l b mlie Gl 5 603 Sl
1) 093 Olyiis o5k mea al8l ogdle (b i s

PSS g podi
65t i ol ploil 3 45 Sl solas 51 sl

os.w = 7&».4 9 ).:d.su Y| oo}S

References

1. Aceto G, Persico V, Pescapé A. The role of
Information and Communication Technologies in
healthcare: taxonomies, perspectives, and challenges.
J Network Comput Appl. 2018;107:125-54.

2. Atzori L, Tera A, Morabito G. The internet of
things: A survey. Comput Networks.
2010;54(15):2787-805.

3. Alemdar H, Ersoy C. Wireless sensor networks for
healthcare: A survey. Comput Networks.

http://rjms.iums.ac.ir

Oen golgnjol LSl
N2 Gl osr Olyis peiie s O)50 4 g YL
WS ot i eleiz] glaaSd )0 (3559 Y gae
Silwosly Jao (b )0 e Jalse 51 S0 (S5
oiid DY ga e 2b,IL K 5 e S Slags sl |
2 09 a9 gy sl | eleizl glaasil jo
o2 & slacdled Sl lasgarme s o o355 2L,
Ban b bl pl den 000 o il 1) aily
OBALS B pan 2T 5 3o (Sl g 4z >
059 DY g ame w5 il 5 oy 0 g
ool o dld Jold gy 09d oo 1,215 (b
pyes o300 8 Ledliie uytws jo 1) Jpame o5
Col G 53L sla 15T le gugp aiS oo ;SE 00 50
Lo LS o aslis, 4o S5 5L slo 05T adly o Lo
oy 3l g8 S 05 0 e g Lapmnsl e,
9 el oaiS B ae b bl aist )0 g5 caiblyge
s Sus 4k (s 55l sla ST ol Lo
OLaale sl dnn 55 4 GBS Bran cuf 5 g Brgts
85 Slp S5 e 3 Jgazme o] SLlse 8590 50
bl s, ey (V) ) Sl (4555 Jo—ame
2° Sude )55 olml jslate 4 0l ke 9 2S00 G
23 N A e oS 03g Sleds g DY aze 990
5 ool (game axlllis b (VA) 3o o I3k
Cali, 4 ar g b aS 0g o] il (V¥R0) o
s hl iy 99 (o8 550 laglele o ol
OB i, ae jld) )0 &, Sl sl (e
sanagll g o gug atsunel bl ( b5
slpleslw bl Slaal st 4 o1 sla)l
@l @ azg b ol pls (V) wiS o SaST (5559
ORI FVP JEEK SUETITR SRS K
o called b cloiz] olo Kb )0 it 5
L I R e R i e P I N T L0
S0 Oyle 4 il gugy Al Sl b e e s
95 T b 5l il )0 asgemme (nl (0 S aex
Sl (i (g 5] S el Gante b9,
oS Slp gy asesl paile jleslaiul ol Gus a5
GU92 )0 ot M sy - P aoes o g
b o) sleizl glaasis o (455 SYgame

VO LT A oyl Y o)5s 15jl) igSaisjs pgle alan



2010;54(15):2688-710.

4. Archenaa J, Anita EM. A survey of big data
analytics in healthcare and government. Proced
Comput Sci. 2015;50:408-13.

5. Cohen AB, Dorsey E, Mathews SC, Bates DW,
Safavi K. A digital health industry cohort across the
health continuum. NPJ Digit Med. 2020;3(1):1-10.

6. Foster BC, Arnason JT, Briggs CJ. Natural health
products and drug disposition. Ann Rev Pharmacol
Toxicol. 2005;45:203.

7. Shankar PR. Essential medicines and health
products  information  portal. J  Pharmacol
Pharmacother. 2014;5(1):74.

8. Ghale RD, Karimi F, Dinani HG. Identifying and
Prioritizing Dimensions and Indicators of Customer
Lifetime Value for Supplemental Health Insurance
Industry. Jundishapur Jf Health Sci. 2021;13(4).

9.Jin B, Harvey IS. Ageism in the fitness and health
industry: a review of the literature. J Aging Physic Act.
2020;29(1):99-115.

10. Lagrosen S, Lagrosen Y. Exploring service
quality in the health and fitness industry. Manag Serv
Qual. 2007.

11. Gholami AN, Zare A ,Ghalavand A, ShirAli R.
The Study of Factors Affecting the Formation of Small
and Medium-Sized Institution in Iranian Sport
Industry. Appl Res Sport Manag. 2017;6(2):57-66.

12. WoolfJ. Competitive advantage in the health and
fitness industry: developing service bundles. Sport
Manag Rev. 2008;11(1):51-75.

13. Anderson DJF, Kim A, Zhang JJ. The Fitness
Industry in the USA. In: Garcia-Fernandez J, Galvez-
Ruiz P, editors. The Global Private Health & Fitness
Business: A Marketing Perspective: Emerald
Publishing Limited; 2021. p. 69-75.

14. Zainal NTA, Harun A, Lily J. Examining the
mediating effect of attitude towards electronic words-
of mouth (eWOM) on the relation between the trust in
eWOM source and intention to follow eWOM among
Malaysian travellers. Asia Pac Manag Rev.
2017;22(1):35-44.

15. Safiullah M, Pathak P, Singh S, Anshul A. Social
media as an upcoming tool for political marketing
effectiveness. Asia Pac Manag Rev. 2017;22(1):10-5.

16. Chung AQ, Andreev P, Benyoucef M, Duane A,
O’Reilly P. Managing an organisation’s social media
presence: An empirical stages of growth model. Int J
Info Manag. 2017;37(1):1405-17.

17. Relman AS. The health care industry: where is it
taking us? N Eng J Med. 1991;325(12):854-9.

18. Mihai AL. Sport marketing mix strategies. SEA—
Pract Appl Sci. 2013;1(01):298-303.

19. Mohammadi S, Esmaili N, Salehi N. The
Evaluation of Situation of Information Technology
Literacy in Sport Organization. Sport Manag Stud.
2017;8(40):97-112.

Y¥o

OhKen g olgs 5] LSl



